Milk & Cream: Marketings, Used on Farm, Income, and Value, Utah, 1995-2002

Combined Marketings of Milk & Cream

Used for Milk, Cream

& Butter by
Average Returns Cash Producers Gross Value
Year Milk Receipts Producer of Milk
1 2
Utilized gi;;gg Per Pound from Milk Value Income Produced
Milk Milkfat Marketings Utilized

Million Pounds Dollars Dollars 1,000 Dollars Million Pounds 1,000 Dollars 1,000 Dollars 1,000 Dollars

1995 1,447 12.10 3.48 181,837 2 251 182,088 185,104
1996 1,520 14.00 3.98 219,476 3 433 219,909 223,375
1997 1,520 12.30 3.58 195,825 2 258 196,083 198,402
1998 1,501 15.40 4.25 231,154 2 308 231,462 233,002
1999 1,598 13.90 3.84 222,122 2 278 222,400 224,902
2000 1,661 11.20 3.09 186,032 2 224 186,256 188,944
2001 1,610 14.70 4.04 236,670 2 294 236,964 240,345
2002 1,639 11.80 3.25 193,402 2 236 193,638 195,762

! Cash receipts from marketings of milk and cream, plus value of milk used for home consumption.
2 Includes value of milk fed to calves.
Manufactured Dairy Products, Utah, 1995-2002
Hard Total
Year Ice Cream Sherbet Cheese
1,000 Gallons 1,000 Gallons 1,000 Pounds

1995 12,035 638 80,893
1996 11,323 751 84,702
1997 10,423 1,096 63,531
1998 10,869 1,265 63,282
1999 11,369 1,408 75,628
2000 12,825 1,306 74,795
2001 15,045 1,569 62,596
2002 14,733 1,330 66,296

1

Excludes cottage cheese
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